
Set Your Sail for the

Winds Of Change!

DREAM. DISCOVER. LEAD.



“Educa�on Is Not the Learning of Facts,

But the Training of the Mind To Think.”

~ Albert Einstein



“The ship is safest when it’s in port,
but that’s not what ships were built for.”

~ Paulo Coelho, The Pilgrimage

Convert every journey into an adventure.

Be a transforma�ve leader...

Through a Liberal Professional MBA Program.

DREAM. DISCOVER. LEAD.



An Ar�st specialising in Compe��on Law;

A Musician as a Sales Professional in the Digital Media;

1. Liberal Profession Curriculum Framework

2. Faculty composi�on: An unmatched mix of

 

Liberal Professionals of the Future

Engineer, Musician...!

A Poet as an Analyst;

But how is that going to happen?

A Naturist as a Fintech professional;

A Chartered Accountant as a Communica�on Designer;

A Historian as Digital Marketer...

Ar�st, Sociologist, Anthropologist, Scien�st, Linguis�c, 

Mathema�cian, Lawyer, Theatre Ar�st, Trekker, Techie, 

Management grads, Designer, Film-maker, 

DREAM. DISCOVER. LEAD.



The advent of exponen�al technologies is rewri�ng the business rules today. This is impac�ng our 

everyday lives. There are examples galore. Online food delivery pla�orms, Ubers of the world are 

expanding consumer's choice and convenience. And similar impacts are felt across all sectors of the 

economy today. The tectonic shi�s in the techno-socio-economic landscape of the world; and the 

digital revolu�on occurring in the Industry 4.0, brings in a shi� from an industrial to a knowledge 

economy.  

GENESIS OF THE 
PROGRAM

Today, we are confronted by the changing nature and needs of industry. The World Economic Forum 

(WEF) in their recent report on 'The Future of Jobs' states:

‘…the fourth industrial revolu�on, which includes developments in previously disjointed fields such as 

ar�ficial intelligence and machine learning, robo�cs, nanotechnology, 3-D prin�ng, and gene�cs and 

biotechnology, will cause widespread disrup�on not only to business models but also to labour 

markets over the next five years, with enormous change predicted in the skill sets needed to thrive in 

the new landscape'.

1. Learning Orienta�on and Analy�cal Mindset

2. Integra�on of Data, Communica�on and Technology

Basis the WEF report on 'The Future of Jobs', IFIM partnered with the Na�onal Human Resources 

Development Network to conduct a pan India study to find the needs for industry 4.0:

3. Solu�on Orienta�on and Problem Solving

4. Dealing with Change and Uncertainty (Unstructured Situa�on)

5. People and Team Orienta�on

6. Innova�on and Crea�vity - Entrepreneurial Orienta�on

7. Social Sensi�vity and Cross-cultural Orienta�on

The findings showed that future professionals would be T-shaped professionals that combine both a 

liberal mind-set covering a wide breadth of knowledge across disciplines, and in-depth knowledge in 

a specialized area, to perform effec�vely in the fast-changing workplace. 

8. Managing Self (Self-Awareness, Self-development including Wellness)

10. Globalisa�on

9. Business Orienta�on - Mul�disciplinary Approach

The findings of the research also revealed a need for re-skilling at various levels, emergence of a 

mul�-genera�on workforce, wellness as an important element of self-management and solu�oning 

or problem solving as the cri�cal skill set required for Industry 4.0. The study also pointed out that 

technological disrup�ons may result in professionals finding themselves becoming 'irrelevant'. 

Hence, 'learning to learn' or learning orienta�on will be the key for future professionals to remain 

relevant. 
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Our curriculum, pedagogy, best-in -class faculty, our industry and �er-1 global academic partners and 

twin campus facili�es are all designed to make you a true leader in tomorrow's business.

Can you be the business leader to drive the change in this new paradigm? 

You are now making your way through a complex maze of a new global economic order. What should 

be your response now as you walk the path of next normal? Which part of your strategy should 

change, or what should remain the same? What are the new vectors of customer experience? How 

does consumer behaviour change post Covid19? What is the shi�ing nature of financial sector or 

even technology for that ma�er? 

This is where MBA 4.0 comes in. Instead of one-size-fits-all approach, the curriculum of MBA 4.0 

facilitates the process of 'discovery' - encouraging 'explora�on' and 'experimenta�on'. You should be 

able to customize your learning pathways depending on your individual style, pace and learning 

orienta�on. 

MBA 4.0 is a specially cra�ed liberal professional full �me two-year residen�al program from IFIM to 

make you a transforma�ve leader. Not just being an expert in a func�onal area, but a complete 

person ready to take the world!

WE NEED TO LEARN TO SET OUR COURSE 
BY THE STARS, NOT BY THE LIGHTS OF 

EVERY PASSING SHIP.
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Professionals like CAs, Cost Accountants, Company Secretaries and other professionals who desire to 

be the change leaders.

MBA 4.0 HELPS YOU 
DEFINE YOUR 
IMPACT IN THE NEW 
WORLD ORDER. WE 
LOVE TO CELEBRATE 
SUCCESS TOGETHER!

What makes MBA 4.0 unique?

So, it is no surprise that a�er comple�ng the professional modules of MBA 4.0 in India's Silicon 

Valley, you will be taken to our pris�ne greater Mumbai campus to go through the liberal modules of 

MBA4.0. A place where you can live your passion and find your 'self' in the midst of a picturesque 

valley covering parts of the Western Ghats and the Sahyadri mountain ranges and some parts of the 

Konkan region. A place that ignites crea�vity.

Engineers with a demonstrated interest in design, arts, performing arts.

MBA 4.0 is the first mul�-city, mul�-disciplinary two-year liberal professional MBA program in India 

offered by an AACSB accredited ins�tu�on. Using a liberal framework, this course offers a choice of 

differen�ated specialisa�ons and provides exposure to two ci�es with two dis�nct experiences 

(Commercial capital, Mumbai and Start-up capital, Bangalore; in city and in the lap of nature).

At IFIM we believe, educa�on should prepare you to lead a successful life through all the disrup�ons 

that come on the way, not merely equip you with skills and knowledge to find your place in some 

role in an industry. Liberal arts can provide students with problem-solving and cri�cal thinking skills. 

They focus on how to think, not what to think. Instead of memorizing facts and then forge�ng the 

informa�on at the end of the term, students learn how to examine, think and connect the dots.

Graduates of Law, Fashion, Design, Arts, Social Sciences.

The liberal arts component in MBA 4.0 prepares our students to formulate ideas from mul�ple 

perspec�ves, solve problems, adapt, and collaborate. By combining mul�ple disciplines of study, 

liberal arts can expose students to a wide array of subjects, encouraging them to look beyond the 

obvious and contribute to solu�ons, and create meaningful change in the world. A quality highly 

treasured by the employers today. Today we are seeing many tech industry leaders championing the 

benefits of liberal arts educa�on. IITs have shown how liberal educa�on can be successfully 

integrated with technical educa�on. And the benefits have been firmly established.

For whom? 
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c. Being/A�tude:

n Effec�ve Execu�on: Teamwork, influencing without power

1. Mul�-disciplinary vision: Program creates a broad perspec�ve in its graduates using a liberal 

framework, crea�ng a wide-angle view through exposure to disciplines like Design, Law, Business, 

Data-Sciences, Performing Arts and Spirituality. 

Here you will experience a unique omni-channel delivery along your journey of Doing-Knowing-

Being.

FEATURES: MBA 4.0

a. Knowledge/ Knowing: Delivered through a mix of campus contact and synchronized 

online learning from top-end faculty 

d. Compe��on Law and Market Regula�ons

3. Pedagogic logic: 'Doing' leads to 'Knowing' and impacts 'Being' (DKB Framework) defines 

the MBA 4.0 pedagogy.  

a. Digital Sales and Marke�ng

b. Doing/Skills: 

n Supervised Learning: For reflec�on and applica�on exercises

n Lab Based Learning: Design lab, Finance Lab, INSOFE Lab of Data Sciences

n Wellness and Fitness: Choice of Gym, Yoga, Zumba, Swimming and Squash

b. Financial Markets and Fintech

n Learning by Solving: Work on real life business problems with industry

n Life-skills: Communica�on, Nego�a�on and Cross-Cultural Management

n Performing Arts: Theatre, Music, Films

An eclec�c mix of elec�ves in each of these specialisa�on sets this course apart. Take a look at our 

list of courses giving you a wide choice of elec�ves in MBA 4.0.

e. Digital Business Analy�cs

n Internships: Industry Internships

2. New Age Specialisa�ons: Looking at how the job roles are likely to evolve in the future, IFIM 

has carefully chosen five areas of new age specializa�on. 

c. Management of Communica�on Design

n Leadership Lab: Self-awareness (strengths and weaknesses), self-development for 

purposing 

n Social Immersion: Developing empathy through exposure to how people who are 

unlike us live 
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Our 25 years of excellence in academic delivery, highly efficient program management process, and one 

of the most innova�ve technology backbone ensures a seamless execu�on of pedagogy. Even during 

Covid 19, it has been business as usual at IFIM, and all classes, examina�ons and evalua�ons took place 

as scheduled.

n Spirituality in Management: Non self-centeredness and equanimity under 

unfavourable circumstances

AND THOSE WHO MOVE THEM.

THERE ARE THREE KINDS OF PEOPLE:
THOSE WHO ARE IMMOVABLE,
THOSE WHO ARE MOVABLE,
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FACULTY
IFIM has a rich faculty strength with outstanding academic background and industry experience, with 

many of them having played CXO roles in industry. Dis�nguished interna�onal faculty from leading 

global B Schools like Darden School of Business; McCombs Aus�n; University at Albany, SUNY; ESCP 

London; University of Wollongong; Asian Ins�tute of Management, Manila makes the academic 

experience at IFIM one of the best in the country. Many interna�onal scholars in residence and 

young bright faculty at IFIM will help you with supervised learning and carrying out academic 

research and project to ensure you enjoy your learning at IFIM Business School

Faculty Snapshot

THE ART OF TEACHING IS
THE ART OF ASSISTING DISCOVERY.
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IIM DEGREE6 IIM FELLOWS3

FOREIGN
UNIVERSITY8 EXPERIENCE

AT CXO LEVEL14 NID POST
GRADUATE1

IIT/BITS
DEGREE11 IIT/BITS PHD3

CENTRAL
UNIVERSITY
DEGREE 
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c) Personal Interview: To be conducted by the panel over Zoom

FEES

ADMISSION PROCESS

b) Group Exercise (To be conducted over MS Teams): The group to interact on Teams and make 

one submission of the Group Exercise

b) Super-specializa�on (op�onal): INR 3.5 lacs inclusive of interna�onal travel, visa, and tui�on 

(Boarding and lodging - as per actuals)

Test Score: CAT/XAT/MAT/CMAT/GMAT/NMAT/GRE

Selec�on Process: Will be conducted online 

c) Hostel Charges (Boarding and Lodging): As applicable

a) Test of Innova�on Poten�al (To be conducted using our Me�l pla�orm)

a) Academic Fees: INR 12 lacs 

COURAGE IS THE POWER
TO LET GO OF THE FAMILIAR.
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LIST OF COURSES 

Ÿ Quan�ta�ve Techniques and Sta�s�cs
Ÿ Spreadsheet Modelling

FOUNDATION COURSES
Ÿ Basics of Accoun�ng and Finance

CORE COURSES
Ÿ Behavioral Science
Ÿ Human Capital Management
Ÿ Marke�ng Management
Ÿ Management Accoun�ng

Ÿ Proficiency in Business Tools

Ÿ CAPSIM Simula�on + Business Strategy

Ÿ Financial Management

Ÿ Decision Making Science

Ÿ Business Economics

Ÿ Introduc�on to Digital Business
Ÿ Management of Service Process Quality and 

Produc�vityŸ Management of Communica�on Design
Ÿ Analy�cs and Digital Business

Ÿ Compe��on Law and Market Regula�ons

MAJOR/ MINOR NEW AGE 
SPECIALIZATIONS
Ÿ Digital Sales and Marke�ng
Ÿ Financial Markets and Fintech

A. DIGITAL SALES AND MARKETING

Ÿ Mobile Marke�ng and Analy�cs

Ÿ Integrated Marke�ng Communica�on

Ÿ Digital Analy�cs

Ÿ Integrated Digital Media Campaign
Ÿ Social Media Management and Context 

Marke�ng

Ÿ Brand Management in Digital Era
Ÿ Digital Marke�ng Research
Ÿ Consumer Behaviour for Digital Na�ves

Ÿ Search Engine, Display and Programma�c 
Marke�ng
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TENTATIVE LIST OF ELECTIVE COURSES LEADING
TO MAJOR AND MINOR SPECIALIZATION

Law  & Society | Environmental Sciences

Informa�on & Data Science | Business and Accoun�ng

Choice of courses from across baskets:

Design | Performing Arts | Humani�es | Maths and Science

Ÿ Innova�on in Service and Business Models

Ÿ Handling New Launches
Ÿ Managing Distribu�on
Ÿ Analy�cs in Service, Sales and Distribu�on
Ÿ Shopper Marke�ng

Ÿ Strategic Sales management

Ÿ Customer Acquisi�on and Reten�on

Ÿ Data Pre-processing and Visualiza�on

Ÿ Customer Journey Management

Ÿ Harnessing the Power of Sales Force

Ÿ Essen�als of Coordina�on for Field Sales 
Managers



Ÿ Mobile Marke�ng Techniques and Strategies

Ÿ Cloud Compu�ng and Business Value

Ÿ Ecommerce and Pla�orm Businesses

Ÿ IT Asset Management and Cyber Law

Ÿ Enterprise Digital Transforma�on

Ÿ Data Visualiza�on and BI

Ÿ Financial Analy�cs
Ÿ Marke�ng Analy�cs

Ÿ Big Data Analy�cs

Ÿ Digital Technologies and Applica�ons

C. ANALYTICS AND 
DIGITAL  BUSINESS
Ÿ Business Analy�cs and Text Mining with 

Python
Ÿ Machine Learning and Predic�ve Analy�cs

Ÿ Design Process

D. COMMUNICATION 
DESIGN MANAGEMENT
Ÿ Design Thinking

Ÿ Visual Merchandising
Ÿ Design for Retail Experience
Ÿ Design for the Digital World – 

Mobile Apps & Games
Ÿ Fundamentals of Anima�on
Ÿ Fundamentals of Copyrigh�ng
Ÿ Designing a visual iden�ty
Ÿ Fundamentals of Branding and Marke�ng
Ÿ Game Design
Ÿ Art of Product Design

Compe��on Law and Market Regula�on
Ÿ Indian Cons�tu�on

Ÿ Introduc�on to Economics for Compe��on Law 
and Market Regula�on

Ÿ Interna�onal Trade Law
Ÿ Land Acquisi�on Laws

Ÿ Protec�ng IPRs

Ÿ Law of Contract

Ÿ Abuse of Dominance
Ÿ Laws affec�ng Mergers and Acquisi�on

Ÿ Law & Society

Ÿ Company Law

Ÿ Jurisprudence

Ÿ An�-compe��ve Agreements

Ÿ Law, Ethics & Governance

Ÿ Mergers and Acquisi�on scru�ny under 
Compe��on Law

Ÿ Securi�es and Investment Laws

Law & Management 

Ÿ Corporate Governance

E. COMPETITION LAW 
AND MARKET REGULATIONS

Ÿ Introduc�on to Compe��on Law

Ÿ IPRs and Compe��on Law

Ÿ Law of Evidence

Two concentra�ons may be offered:

Ÿ Taxa�on Laws

Ÿ Laws affec�ng Labor and Human Rights
Ÿ CSR, and Sustainability Laws

Ÿ Market Regula�on in Infrastructure Sectors

Ÿ Informa�on Technology, E-commerce & 
Cyber laws

Ÿ Laws of Consumer Protec�on
Ÿ Market Regula�on in Financial Sector

Ÿ Compliance Management

Ÿ Corporate Restructuring Laws
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Ÿ Introduc�on to Financial Markets

Ÿ Deriva�ves

Ÿ Finance Lab

B. FINANCIAL MARKETS & FINTECH

Ÿ Security Analysis and Por�olio Management

Ÿ Investment Banking

Ÿ Business Valua�on
Ÿ Financial Modelling
Ÿ Financial Services and Insurances
Ÿ Ar�ficial Intelligence
Ÿ Digital Transforma�on Framework
Ÿ AI in Financial Services
Ÿ Financial Technology Markets
Ÿ Block Chain



PROGRAM CALENDAR 
2020-2022 BATCH

“It’s in Apple’s DNA that technology alone is not enough - it’s technology 
married with liberal arts, married with the humani�es, that yields us the 

results that make our heart sing.”

~ Steve Jobs (at the launch of the iPad 2)
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MBA 2020-2022 Batch: Academic Calendar - Snapshot
TYPE TERM NAME START  END

 Registra�on Wednesday, 23 September, 2020 Thursday, 24 September, 2020

Christmas Break  Friday, 24 December, 2021 Sunday, 26 December, 2021

IIP List 1 Term VII Monday, 14 February, 2022 Wednesday, 29 June, 2022

Elec�ve Term III Thursday, 22 April, 2021 Tuesday, 6 July, 2021

IIP List 2 Term VII Monday, 11 April, 2022 Wednesday, 24 August, 2022

Diwali Break  Thursday, 4 November, 2021 Sunday, 7 November, 2021

Elec�ve Term VI Thursday, 2 December, 2021 Tuesday, 8 February, 2022

Super Specializa�on Term IV Monday, 19 July, 2021 Tuesday, 21 September, 2021

Christmas Break  Thursday, 24 December, 2020 Sunday, 27 December, 2020

Core Term II Thursday, 4 February, 2021 Tuesday, 20 April, 2021

Core Term I Thursday, 5 November, 2020 Tuesday, 2 February, 2021

SIP  Term IV Thursday, 8 July, 2021 Saturday, 17 July, 2021

Diwali Break  Thursday, 12 November, 2020 Sunday, 15 November, 2020

Elec�ve Term V Thursday, 23 September, 2021 Tuesday, 30 November, 2021

Core Founda�on Friday, 25 September, 2020 Tuesday, 3 November, 2020



THE SEVEN ANCHORS 
OF IFIM

3. Enhanced Learner success

2. Holis�c Development

7. Industry Integra�on and Skills Enhancement for Professionals

4. Scholarship and Thought Leadership

1. Grooming T-shaped professionals aligned to industry 4.0

6. Impact on Business and Society

5. Interna�onaliza�on



GROOMING ‘T’ SHAPED
PROFESSIONALS
ALIGNED TO
INDUSTRY 4.0
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FOUNDATION
(3 CREDITS)

CORE
(33 CREDITS)

PRACTICE
(33 CREDITS)

MAJOR
(30 CREDITS)

MINOR
(10 CREDITS)

SUPER
SPECIALIZATION

(10 CREDITS)
PART OF MAJOR

WIDTH IN GENERAL MANAGEMENT

DEPTH IN SPECIALIZED AREAS 

Voca�on

Business

Law

Data 
Science

Design

Proposed Broad Curriculum Architecture



OPTIONAL 
INTERNATIONAL 
SUPER 
SPECIALIZATION

PLAN THE FLIGHT
AND FLY THE PLAN.
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THE DISCOVERY MAP
Test your Smartness: Discover Passion and Profession



PRACTICE COURSES

With the axiom of 'learning by doing', IFIM has introduced a number of award-winning prac�ce 

courses in line with the requirements of industry 4.0 as revealed by IFIM-NHRDN study. These 

prac�ce courses have great impact on holis�c development of our students.

Research Incuba�on (RI)

Personality Enhancement Program (PEP)

The Social Immersion Program serves a two -fold purpose. It creates in students the desire to give 

back to society. It also results in actual contribu�ons being made to various communi�es. 

This course deals with the honing of various aspects of the Holis�c Personality. The course looks at 

the projec�on of the Personality to the outside world through effec�ve communica�on, the ability to 

adapt to cohesively work with different personali�es, and mind sets and cul�vate a well - groomed 

exterior. It also focuses on managing one's wellness through self-awareness on their physical 

wellness, and the prac�ce of a fitness program and regime. The students discover how all these 

aspects influence their present behavior, their rela�onships, their communica�on and very 

importantly their confidence and a�tude.   

SIP sensi�zes students to the needs of the community and enables to iden�fy their social problems 

through research. Students will learn to design solu�ons for social problems through a Techno 

Economic Viability (TEV) study, thereby enabling sustainable social posi�ve and measurable impact - 

all this by completely immersing into the community.  

Social Immersion Program (SIP)

l Expose the students to current literature relevant to the project /business problem

l Understand the process of collec�ng/ gathering relevant data

The Research Incuba�on (RI) programme at IFIM Business school was set up to integrate the three 

main stakeholders: students, faculty and industry prac��oners in line with the IFIM axiom 'learning 

by solving'. The objec�ves are as follows:

The RI ini�a�ve of IFIM has been recognized as one of the top 15 ini�a�ves of Asia-Pacific region by 

AACSB. We find a high correla�on between students' performance in Research Incuba�on and their 

success in final placement. RI projects help students understand business problems be�er and 

appreciate the variables to impact the business outcome. This in turn helps them ar�culate be�er.

Since most of the par�cipants are students with low or medium working experience, this program 

shall focus on sensi�zing and developing design thinking as a contextual problem-solving mindset & 

skill.  

Design Thinking & Innova�on Incuba�on  

l Analyse the given situa�on and understand the process of research design

l Analyses and visualiza�on of data to draw meaningful insight

l To understand feasibility of proposed solu�on
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The program shall provide an understanding & hands-on exposure on the following: 

l Exposure to expecta�ons of the corporate world, gain self-understanding

with regards to new age skills & competencies. 

l Design Thinking process & its various tools & techniques 

l Design Thinking and its various stages as a management resource for

diverse scenarios & disciplines. 

l Design Thinking for Innova�on in Organiza�ons  

Corporate Mentoring 

As you join our program at IFIM, you will be a�ached to a senior corporate leader (we call them 

mentor) who acts like a personal execu�ve coach for you. Each mentor guides a group of ten 

students and conduct formal personal interac�ons with each one of you throughout your stay here 

during the first one year. The focus of the mentorship is to help students develop a vision and 

mission for themselves for their personal and career achievements that they wish to target and also 

to lay down a clear path as to how they are going to achieve the same. In brief, the mentorship 

program helps you outline the following: 

1. Clarity of purpose in students' personal and career goals. 

2. Understanding of their innate strengths and shortcomings. 

3. The requisite skill set and the way to develop the same. 

5. Set up milestones on the path to the goal. 

Effec�ve Execu�on

4. Develop a clear path to achieve the goal. 

The Effec�ve Execu�on program at IFIM aims at enhancing students' experience to address the 

challenges of collabora�on, conflict resolu�on and �mely and cost-effec�ve execu�on of cri�cal 

ac�vi�es to achieve specific objec�ves/ milestones in ins�tute building ac�vi�es. Every first year 

PGDM student is compulsorily a part of one commi�ee or the other, and all commi�ees have a 

faculty mentor a�ached to it, who acts as a facilitator. As a part of a commi�ee, the student is 

empowered to take a lead or collaborate to envision the commi�ee's goals and ac�vi�es.  

Industry Internship Program (IIP) 

The four-and-a-half month long IIP has been posi�oned as the final phase of the Post Graduate 

Program, serving the dual purpose of providing industry with high poten�al graduates to work on 

It develops upon ac�on-learning and stakeholder par�cipa�on in ins�tu�onal ac�vi�es to find and 

implement effec�ve solu�ons. The program fosters cri�cal thinking and execu�on skills in 

par�cipants and anchors on context specific requirements of learning for managers and leaders of 

tomorrow. The key learning from this program is to understand the job of a manager, learn the skills 

of an administrator, develop unique leadership styles and cri�cal thinking skills essen�al while facing 

a dynamically changing work life, full of uncertainty. 

IFIM accords great importance to its partnerships with the corporate world and creates several 

interven�ons keeping the needs of the corporate community at the center of its programs. The IIP, 

an integral part of the PGDM program is one such important interven�on. 
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their business problem or carry out a project on business-as-usual mode, and thereby providing an 

opportunity to our students to apply their classroom learning to real life situa�on. Carried out under 

supervision of faculty and corporate mentors, this work-based learning ini�a�ve has a series of 

structured interven�ons to ensure successful campus to corporate transi�on of our students. This 

program has been extremely successful with more than 50% of our students conver�ng their 

Industry internship into Pre-Placement offers as against the exis�ng industry norm of 5 – 10% in 

India. 

IIP program of IFIM won the silver award under the category 'Effec�ve Industry-Ins�tute 

Engagement' at Indian Management Conclave (IMC), 2013. 

AND AGAIN.
THE RIGHT WAY,

THERE ARE TWO WAYS 
TO DO SOMETHING...

18



IFIM WHEEL OF 
INDUSTRY 
ENGAGEMENT

Business educa�on today demands a balance of academic and professional engagement. Quality 

business educa�on cannot be achieved when academic and professional engagement do not 

intersect in meaningful ways. IFIM con�nuously connects its students with the corporate world 

throughout their lifecycle in the ins�tute �ll they enter the corporate portal. At IFIM, corporate 

connect is an integral part of the learning pedagogy. This is enabled through a number of 

interven�ons during the full term of the students as described in the figure below. We call this IFIM 

wheel of industry engagement that brings in the desired blend of academic and professional 

engagement.
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ABOUT IFIM 

l India's 1st Business School to set up a Digital Business academic area.  

l One of the strongest Finance and Marke�ng faculty in the country.  

l IFIM's Research Incuba�on Program figured on AACSB's 'innova�ons that inspire' list of 2019 for 

Asia Pacific region.  

Salient Features

Established in 1995, IFIM Business School, Bangalore, is currently amongst the top 6 Business Schools in 

India to have been awarded the AACSB accredita�on. IFIM is also accredited by Na�onal Board of 

Accredita�on (NBA), and South Asian Quality Assurance System (SAQS), and is ISO 9001:2008 cer�fied. 

Various programmes at IFIM includes (1) Two-year full-�me residen�al Post Graduate Diploma in 

Management with op�ons to do Major in Marke�ng, Finance, Digital Business, Analy�cs, HRM (2) 

PGDM (Data Science), (3) PGDM Execu�ve (4) MBA 4.0 – Dual City Liberal Professional Program with 

op�ons to do major in Digital Sales & Marke�ng, Fintech and Financial Markets, Digital Business 

Analy�cs, Communica�on Design and Compe��on Law and Market Regula�ons(5) PGDM (IB) in 

associa�on with State University of New York  and Sydney Business School, University of Wollongong. 

4. Industry connect programmes to groom “Beyond Tomorrow” professionals.

Our two campuses

Ac�vely engaged in research and consul�ng, IFIM hosts several Centres of Excellence such as AIM-

Parasuraman Centre of Service Excellence and Centre for Centre for Innova�on and Entrpreneurship. IFIM 

has an elite set of interna�onal academic partners including leading ins�tutes such as ESCP-London, 

Darden Business School (University of Virginia) and McCombs Business School (University of Texas at 

Aus�n). IFIM Business School has four dis�nct anchors that support its overall educa�onal philosophy:

1. Grooming T shaped professionals with a unique curriculum aligned to the needs of industry 4.0.

3. Global connect with partnerships with world renowned business schools offering super-

specialisa�ons in new-age courses.

l Only Business School to offer a Bespoke Curriculum model which provides a tailor-made learning 

path for each student.  

l Ranked 28th in India by Business Today 2018 – only ins�tute to jump 20 places.  

About IFIM Business School

l 6th Business School in India to receive the pres�gious AACSB Interna�onal accredita�on.  

For more informa�on, visit www.ifimbschool.com

l Pioneer of India's only service excellence index (index of Service Excellence in India – iSEI).  

2. A mix of recent PhD trained and experienced prac�ce oriented best-in-class faculty.
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l 33% of the curriculum comprises of Prac�ce Course. 

l A wellness and personality/communica�on centric program to nurture life skill and lifestyle in 

each student is integrated into the curriculum.  

l Super Specialisa�on - A unique opportunity for students to study the most relevant and 

contemporary subject from top business schools in the world. A 10-credit program curated for a 

mul�-genera�onal cohort consis�ng of students and execu�ves for learning by solving real life 

problems at our partner global schools Darden School of Business (University of Virginia), 

McCombs School of Business (University of Texas, Aus�n) and ESCP London to groom 'T' shaped 

professionals for next-gen roles in next-gen industries.  

l The fastest Business School to complete 100% placements in 2019 

WE ARE DEFINED BY WHAT WE DO 
REPEATEDLY, THEREFORE EXCELLENCE 

IS A HABIT, NOT AN ACT.
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IFIM Bengaluru campus for

the Professional Courses



IFIM Karjat campus at Vijaybhoomi

for the Liberal Educa�on



THE MAN ON TOP OF THE MOUNTAIN 
DIDN'T FALL THERE.

APPROVALS AND 
ACCREDITATION
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DREAM. DISCOVER. LEAD.

THROUGH A LIBERAL PROFESSIONAL MBA PROGRAM

BE A
TRANSFORMATIVE
LEADER



IFIM BUSINESS SCHOOL
BANGALORE CAMPUS: #8P & 9P, KIADB Industrial Area,

Electronics City 1st Phase, Bangalore, India 560 100

Tel: +91-080 4143 2802 l Email: pgdm@ifimbschool.com l www.ifimbschool.com

GREATER MUMBAI CAMPUS: Karjat, Greater Mumbai, Maharashtra 410201, India


